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March 18 – April 21, 2024

Monthly Media Report 



Earned Media Dashboard: March 18 – April 21, 2024
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Total Reach 

1.1 Billion

Total Media Value 

$10.1 Million

Total Media Placements

546

1. WBBM Radio
2. NBC 5 Chicago
3. ABC 7 Chicago
4. WGN Radio
5. CBS 2 Chicago
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36%

29%

Print Radio Television Web
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Media Dashboard: March 18 – April 21, 2024
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1. Measles
2. Robotic Surgery Launch

3. TB/New Arrivals 
Healthcare

4. Ophthalmology/Eclipse 

Safety
5. CCDPH Marketing 

Campaign



Top Headlines
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Alarming number of Chicago children 
may have been exposed to lead-
contaminated water: Study

Cook County Department of Public Health 
rolls out new graphic novel campaign to 
raise public awareness

Cook County Jail’s inmate opioid treatment 
programs SMART and THRIVE are trailblazers in 
Illinois

Lyme disease cases have gone up in 
the U.S. Here’s why – and how – to 
protect yourself

Cook County putting $45M of ARPA funds 
into mental health equity, overdose outreach

Eye doctors will be on high alert after 
eclipse

Ya Están Abiertas las Solicitudes del Fondo 
de Becas Provident

CDC issues measles alert with cases 
detected in 17 states



Robotic Surgery Launch
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New webpage
Media

Promotional Video
Social Media Paid 
Promotion

Press Conference



March 18 – April 21, 2024

Social Media Report



Social Media Summary

During March 18 – April 21, 2024, the communications team posted content on Facebook, Twitter, Instagram and 

LinkedIn for Cook County Health.

Facebook – 66 posts

https://www.facebook.com/Cookcountyhhs/

Twitter – 66

https://twitter.com/CookCtyHealth

Instagram – 70 posts (includes stories and IGTV) 

https://www.instagram.com/cookcountyhealth/

LinkedIn – 67 posts

https://www.linkedin.com/company/cook-county-health/
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March – April Activity

https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/


Social Media Summary
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As of April 22

Twitter Facebook 

• Impressions: 11.5K (up 12%)
• Post Link Clicks: 36 (up 9%)
• Engagements: 180 (up 22%)
• Followers: 4,759 (up 9)

• Total impressions: 91.4K
• Post engagement: 2.8K
• Post reach: 44.4K (up 4%)
• Page followers: 8,769 (up 78)

LinkedIn Instagram

• Impressions: 50.9K
• Page Views: 3.0K 
• Engagements: 3.2K
• Followers: 13.4K (up 323)

• Impressions: 23.8K (up 3%) 
• Engagement: 823
• Profile visits: 624
• Followers: 3,438 (up 34)



Black Maternal Health Week
Social Media Outreach
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“What does Black Maternal Health 
mean to me?”

“How does Cook County Health work to 
ensure equitable maternal healthcare?”

Facebook Live: Honoring Black 
Maternal Health



Facebook
March 18 – April 21, 2024
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Top Performing Posts (Organic)
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Top Performing Posts (Boosted)
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Facebook Benchmarking
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Twitter
March 18 – April 21, 2024



16

Top Performing Posts



Instagram
March 18 – April 21, 2024
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Top Performing Posts



LinkedIn
March 18 – April 21, 2024
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Top Performing Posts
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