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Total Reach 

1.49 Billion People

Total Media Value 

$13.8 Million
Total Media Placements

590

1. NBC 5 Chicago
2. WBBM Radio
3. Fox 32 Chicago
4. WGN Radio
5. WLS Radio
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1. Provident Hospital 
ambulance runs resuming

2. COVID and the flu
3. Asylum seekers and how 

to help
4. Monkeypox
5. RSV



Recent Cook County Health COVID-19 Media Coverage
22,328 Media Hits on COVID-19 since February 2020

COVID vs. Flu: Determining Your 
Risk Levels This Fall and Winter 
and Why They May Be Harder to 
Compare

Which suburban hospitals are 
sticking with masks to keep COVID-
19 at bay

Why This Winter Could Be Pivotal 
Moment in the Pandemic, According 
to Chicago Doctor 

Study: Newer COVID-19 
Variants Have Shorter 
Incubation Periods



Media Benchmarks
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Top Chicago media outlets share of voice
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Social Media Report



Social Media Summary

During September 26 – October 23, the communications team posted content on Facebook, Twitter, Instagram 

and LinkedIn for Cook County Health.

Posts included content such as COVID-19, interviews with local media, recognition for physicians, staff and the 

hospital, and health tips.

Facebook – 53 posts

https://www.facebook.com/Cookcountyhhs/

Twitter – 47

https://twitter.com/CookCtyHealth

Instagram – 43 posts (includes stories and IGTV) 

https://www.instagram.com/cookcountyhealth/

LinkedIn – 29 posts

https://www.linkedin.com/company/cook-county-health/
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September – October Activity

https://www.facebook.com/Cookcountyhhs/
https://twitter.com/CookCtyHealth
https://www.instagram.com/cookcountyhealth/
https://www.linkedin.com/company/cook-county-health/
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As of October 24

Twitter Facebook 

• Impressions: 8.2K 
• Profile visits: 1.6K
• Engagements: 311
• Followers: 4,636 (up 35)

• Total impressions: 54.5K
• Post engagement: 3.1K
• Post reach: 15.3K
• Page followers: 7,836 (up 38)

LinkedIn Instagram

• Impressions: 28.8K 
• Page Views: 1.8K
• Engagements: 2.3K
• Followers: 9,258 (up 280)

• Impressions: 16.4K 
• Engagement: 321
• Profile visits: 383 
• Followers: 2,918 (up 29)
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Top Performing Posts
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Twitter
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Top Performing Posts
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Instagram
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Top Performing Posts
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Top Performing Stories
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LinkedIn
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Top Performing Posts


